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Digital Agency Lives for Brand Growth
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BlueFocus is the China No.1 and public
communication group and 8th globally
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BlueFocus provides service for
2000+ local and global companies

MEE

Mmoo @
Canan e s

S50ONY PHILIPS

A
&
ol imm

\isnn YarHoO!

AT, AfAw oo
G num 0

e

-------- - | g

-

s

[ EELI A T T

t%'FE L ST

A

et

E—IRS £ EZFT
(&HEsE

BlueFocus is the only agency who
provides full scope service in China
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Mission — GROW for Brand
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. Digital for industry growth
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Il. Digital for brand and its consumer growth
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Our Services — Performance Marketing for GROW
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Industry Growth
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® Industrial PR P2 loy K

® Uni Digital &5

Brand and Consumer growth
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® New Retail FiEE
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Who Choose us
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FTIANE - K KEBERBEKE 2015-now Fei He brand and industrial PR

As Fei He PR agency, working with Fei He from 2015 till now and help Fei He to build as No.1 local baby milk

(:lj “’_ﬁg brand and brand position as “fit for Chinese baby” and grow Chinese baby industry.
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Brand Credential Building
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As digital leading agency, develop new Delonghi Re-launch in China, with new brand position, slogan, new Celebrity

and TVC and full year digital and social communication campaign
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As digital leading agency, develop Blackmores 2020 full year digital campaign including full year digital

strategy and plan, new product launch campaign, media and EC marketing like 618 and double 11.
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g As Pampers EC marketing agency, working with Papers to develop full year EC marketing plan for Tmall and JD platform

Pampers to drive resource from EC platform and sales growth
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