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Epidemic Started Epidemic Relief Epidemic Recovery
Up 30-40%
10-20%
-20-30%
- \ 10.20%
-30-40%
-60-70%

20-30% China's Luxury Market (Vs. 2019)
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-45%-25% Global Luxury Market (Vs. 2019)
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B Luxury EC
(e.g., Secoo, Farfetch )

REEIREFIRYF, HEER

Domestic Offline
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Overseas Offline
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64%

Female Male

64% are female

City Hierarchy

Age
35%
24%
15% I
18-25 26-30 31-35 36-40 Over 40

34%
26%

First-tier Second-tier Third-tier Lower-tier

74% aged under 35

Strategy Group

31%

Stylish
White
Collar

60% live in first & second tier cities

Middle Exquisite Rural Area Rural Area GenZ Urban Urban Rural Area
Class Mom Middle Young Grey Hairs Blue Collar Old Aged
Aged

31% are stylish white collars
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Married With Kids
25-35 Years Old

Quality Life
First & Second Tier City
Higher Educated
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Chinese Chic Lovers
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First & Second Tier City
KOL Followers RetroStyle

Fashion Lover pins Gen 2Z

25-35 Years Old Trendy
Shopaholic Co-branding lovers

Euramerican Style Nation Identlty
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Complex Viediajiop4:

The platform has search, communication, entertainment, games, shopping and social
functions, and the total number of users is greater than 500 million

Om A e Elem

MAU: 1 billion MAU: 937 million MAU: 876 million = MAU: 834 million
150 million

Central Media Top 5

Focusing on relationship, promote more user interactive content with strong
relationship and strong connection

Central Media N
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Derived Social
—> Media MAU: 450 million MAU: 300 million MAU: 160 million MAU: 110 million  MAU: 75 million
Derived Social Media Top 5

Focusing on content, users can get interesting information from content creators
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MAU: 560 million MAU: 480 million MAU:450 million MAU :320 million  MAU : 130 million
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